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When releasing a film there are several ethical, legal and regulatory issues to consider, including how to position and market the film appropriately for the target audience. This BBFC report will cover all aspects of the film InsideOut, including the themes, narrative, ethical and legal issues which determine the age rating of the film. I will also be discussing the effect of these topics on the audiences and any regulations that were discussed prior to the release of the film. 
The BBFC are a non-government organisation responsible for viewing submitted works. The BBFC are an independent, non-profit making organisation, funded by fees charged to those who make submissions for classification.  They write detailed reports and make decisions on the publication of the film, for example where the film should be cut, or the categorisation of the film. The main purpose of the BBFC is to prevent and protect children from watching unsuitable or harmful content in films and videos. The BBFC are responsible for categorisation depending on the content and suitability of the film for different age categories. For example, a film may be rated 12 suggesting the content or narrative theme is unsuitable for anyone under the age of 12. This could be as a result of legal issues such as drug use, or ethical reasons such as misrepresentation, discrimination, or racism.  Each film or submitted work is normally classified by a minimum of 2 examiners using published guidelines set by the BBFC board. There are several team members on the BBFC board, as any controversy when categorising the film must be settled and therefore it is important to have several opinions and inputs. Once a film has been released, any DVD releases are normally only seen by one examiner, as the film has already been classified suitably. Even though the film has previously been rated suitably, sometimes the DVD rating is slightly higher, as there is a higher risk of underage viewing when at home. If there are any queries with regards to legal acceptability of the film, sometimes the BBFC take specialist advice that is solely focussed on the law and any legal issues within the film industry.  
Every 4-5 years the BBFC complete a public consultation exercise, to investigate what the public think about the age rating of films before they are released, and whether they believe the classification standards meet public concerns. The purpose of this is to enable any changes to be made appropriately to change public attitudes.  Context, themes, tone and impact are all discussed within each film’s case study to decide the films age rating, as they all have direct impact on the audience. Subjects such as discrimination, imitable behaviour, language, sex, nudity, threat, violence and sadistic or sexual violence are all discussed and analysed to ensure the younger generation are not exposed or affected by any films with these subjects in.


Every media text has no meaning by itself, until it is read or decoded by an audience. There are several audience theories and effects models that have been created as a result of conducted research on how audiences react to media such as films. These include theoretical explanations of how humans ingest the information transmitted by media texts and how this may or may not influence their behaviours. Audience theories are still a matter of debate, as nobody can create a theory that suits everybody’s reactions to media texts.
Firstly, there is the Hypodermic Needle Model. This theory implies that the media has a direct, immediate effect on its audience, the needle being iconic for the film injecting the audience with messages and ideas designed to trigger a desired response. This theory suggests that the media is a dangerous way of communication as the audience is powerless and forced to accept the opinion. There were several factors to this theory of communication, such as the fast rise and popularisation of radio and television, the rise in the persuasion industries, such as advertising and propaganda, the Payne fund studies of the 1930’s which focused on the impact of motion picture on children, and Hitlers monopolization of the mass media during WWII to unify the German public behind the Nazi Party. All of the factors are the result of this model, as it assumes audiences are passive and that our behaviour and thinking are manipulated by media texts.  
The hypodermic needle model clearly applies to films such as Love Actually, as there are several narratives throughout the film that display the “perfect” relationship and life. Even though this film follows many other audience theories, this one is hugely important, as there is generally an image in society that the perfect relationship is exactly like those displayed in Love Actually. These ideologies (even those that are false), are created by films and other media which follow the hypodermic needle model; those ideologies are injected into the audience, dominate the opinion of the audience and limit them from exploring and having their own opinion. In general Disney (for example Cinderella and Beauty and The Beast) represents the Hypodermic Needle Model throughout the majority of their films, as the aim of every Disney film is to follow the traditional happy ever after ending situation. To conclude with the happy ever after, Disney must create a problem which is then solved (primarily demonstrating Todorov’s Narrative theory)- this is where the ideologies are formed. Disney cleverly uses Propp’s character theory as it supports each narrative to conclude with the happy ever after, therefore creating these ideologies. Disney’s main target audience is children, therefore these ideologies stay dominating the opinion of a child as they grow up, meaning that as an adult these ideologies are accepted and not queried. If anything, they are supported by films which hold the same ideologies, with a more adult appropriate narrative. 
This theory applies heavily to Inside Out; firstly, the narrative’s overall message convinces the primary target audience of children that it’s okay to have emotions and to let certain events affect your emotions and how you are feeling. In my opinion this is a positive message/ideology and this idea is actually quite a positive enforcement. However, there are some false ideologies created in this film that demonstrates the Hypodermic Needle Model in quite a negative way, as it may enforce children to discriminate or make unethical judgements against others. For example, the character Sadness is heavily focussed on throughout the film, and is portrayed as lazy. This automatically injects the idea that sad or depressed people are lazy, which is a false ideology and may affect the child later on in life ethically and socially. The visual codes such as dress codes and body language used when displaying Sadness suggest depressed people are boring and unimaginative. This portrayal may lead to bullying and discrimination within schools, as children make judgements about people based on their dress codes and body language. Sadness often looks down to the floor, especially when being spoken to, therefore suggests lack of confidence and isolation. This supports the idea that instantly- as a result of these false ideologies being injected into a child’
#s mind- the child will isolate someone who is sad or depressed and treat them differently to other children, all because they are feeling sad. 
Another audience theory is the Cultural Effects Model. This model notices that the media is hugely influenced by certain powerful groups within society, and therefore use their interests as the main focus or topic in media texts. This theory is basically the recognition that the result of media texts is slow and subtle, however gradually influences the audience over a period of time. It suggests that the media shapes peoples common sense ideas and assumptions of everyday situations, therefore creating stereotypes.   In contrast to this, this theory also suggests the audience’s reaction to media texts depends on their social characteristics and experiences. In conclusion, this theory suggests the media spreads dominant ideologies, however may be interrupted by audiences in similar social situations who have their own opinion and beliefs. 
This theory is also demonstrated in several films, for example throughout the Bond films. As this theory is referred to as the “drip drip” model, it is supported by there being several films of the same nature. Bond films are hugely focussed on the representation of gender, ethnicity and national identity (particularly Britishness) and through each film follow the dripping effect, as after every film we are more and more convinced on these ideologies. To be more specific, in Skyfall (2012) Bond’s female “helper” is white, however she is not British. Later on in Spectre (2015), Bond female “helper” is British, however she is black. The ideology created from Skyfall is that Bond has power over his helper, not only because she is female and therefore weak and not the dominant character, but also because she is foreign. This ideology is carried forward to Spectre, as his helper is black. Therefore, not only does Bond or males in general, have more power over women, as a British male he also has power over people of different ethnic backgrounds, and people of different national identities. This constant ideology being carried forward eventually forces the audience to accept it and view it in society. 
Inside Out does demonstrate this audience theory, however not very strongly. Even though each emotion takes its turn to enforce the idea that it’s okay to feel emotions, it isn’t yet to be followed up and supported. This idea is mainly “dripped” into society as they primary audience grow up through films of different genres. The main way that Inside Out follows this audience theory is with regards to if a child has been through the same situation that Riley is going through, they may have their own opinion on how emotions can contradict and override each other to prevent sadness taking over. 
The third audience theory in this case study is the Uses and Gratification Model (Katz and Blumler, 1974) which suggests that audiences use media texts in 4 different ways; escapism, entertainment, personal identity, and social interaction. This theory suggests audiences are active, and each respond in one or more of these 4 ways. This is oppositional to the Hypodermic Needle Model, as with this theory the audience are active- media messages are not being forced into the audiences, instead they are choosing how they want to interpret messages. The main idea is that the media is subjective per person as each person uses the media to meet specific needs. 
Again, this audience theory is demonstrated in the majority of films. Different genres result in how audiences respond, for example documentaries are mainly used for education, however may be used for personal identity if the documentary focuses on a specific celebrity (celebrity endorsement). Soaps (such as Eastenders) and dramas (such as Broadchurch) are often used for escapism, entertainment and social interaction. Audiences seeking escapism may simply use soaps to forget about their own issues, and focus on someone else’s, but may also see this as entertainment when comedy is used. Dramas are also often linked with escapism, as again it encourages the audience to focus on someone else’s problems and life.  Again dramas may include comedic features, therefore creating entertainment for the audience; however certain narratives and enigma codes (Barthes theory) often cause social interaction, as people use social media to discuss their opinions and conclusions of the narrative. 
This theory applies to Inside Out as the secondary target audience (parents) may use this film for escapism, but also for education on how a child thinks. Even though the primary target audience may become more educated on emotions, they are not mature enough to interpret these ideas, and mainly are intrigued to watch the film for entertainment purposes only. Features such as bright colours and comedic dialogue keep the audience entertained creating audience response that the directors were aiming for. The primary target audience may use this film to discover or create a personal identity, as they follow the role model of Joy by targeting the positive parts of every situation. As the primary target audience are fairly young, it is more likely for the secondary audience to engage in social interaction, as they discuss opinions on the film via social media. 
The final audience theory I will be discussing is the Reception theory created by Stuart Hall. This theory explains that there are 3 types of audiences: Dominant/Preferred, Negotiated or Oppositional. Audiences of a preferred reading agree 100% with the producer’s intended message and view it in the exact way the producer wanted. Audiences would support the ideologies and products and feel as though they can relate to the narrative and that it is relevant to society. Those of a preferred reading may have the same cultural background, or simply understand the messages clearly. Audiences of a negotiated reading will accept what the producer has intended, but will also have their own input and understanding in relation to the text. An audience being part of a negotiated reading may depend on not understanding the narrative, an unclear message or audiences not being able to relate through similar life experiences. This is the compromise between the dominant and oppositional reading. Those of an oppositional reading mean as an audience they reject the preferred reading completely, and they create their own individual reading of the text. Audiences may be oppositional if the film focusses on controversial themes or if the topics are not reflective to society. They may also have different cultures and understandings or simply disagree with the message. 
This theory can be applied to every single film or media text, as every audience either agrees, disagrees, or is 50/50.  For example the film Four Lions has an extremely controversial narrative and theme. The topic is terrorism; however the film aims to put a comedic spin on it. A topic like this is a perfect way to demonstrate this theory, as some audiences will agree with the narrative and find the film funny as a result of the dialogue (preferred reading). Some audiences however may disagree with some of the ideologies created in the narrative but have no issue with the topic being used within a narrative, therefore demonstrating a negotiated reading. Those of an oppositional reading would totally disagree with the use of terrorism as the narrative subject and may be offended or angry with the topic being used for comedy purposes. An oppositional reading may have similar cultural beliefs and therefore be offended by stereotypes created in this film. This theory also applies to films of the rom-com genre, as Love Actually uses narrative alongside visual codes to display how the “perfect relationship” should be. This reception theory is applicable as audiences may accept the idea of these perfect relationships and enjoy watching and then aspiring to be like the actors in the narrative. This would demonstrate audiences of a preferred reading. Those who use the film as entertainment may like the narrative and ideologies, however believe some aspects are different, therefore demonstrating a negotiated reading. Those of a negotiated reading may have been through particular experiences that therefore force them to not 100% agree with what’s being portrayed in the film. Finally, an audience of oppositional reading would disagree with the narrative exposed to them and believe the ideologies created are false or inaccurate. 
During the making of a film it is hugely important to consider ethical issues and situations among the current society, as audiences must be attracted, not pushed away.  If a film is made unethically, the potential audience will be minimalized, as it is likely to offend or negatively affect them. An unethical film will also create negative reviews and critic reviews, and most importantly, will build a bad reputation for itself, meaning that word of mouth opinions will be negative. This will overall decrease the success of the film, and therefore decrease the amount of profit the film makes. Ethics within a film will need to “engage with the destructive and anti-social, as well the creative and social” (Downing, 2, 2009) therefore must be balanced, and if used for comedic purposes, must be fair and not overpowering. Those making documentary films are extremely careful with regards to ethics in society, as there are several difficulties associated with filming real people/social actors (Nichols, 2001). Ethics of the film should be studied thoroughly, as the actors must be considered, as well as the audience. 
Film makers must consider the representation of different stereotypes and libel issues with regards to all individuals. Issues such as racism, sexism and general discrimination of minority groups, people with disabilities and those of different sexualities must be considered when creating a narrative and creating mis-en-scenes. It’s not only the narrative that can offend or raise these ethical issues but also visual codes such as props used, facial expressions, body language, costumes and make-up. These visual codes can contribute to the creation of ideologies, sometimes false about certain groups or individuals, therefore leading to stereotypes. It is hugely important that issues such as animal or child exploitation are not shown or exaggerated within film, as this may offend both actors and audiences, therefore resulting in bad reviews and eventually less profit. Even though main aim of a film is to make money, subsidiary companies also don’t want to gain a bad reputation as this will decrease audience interaction in the future with anything linked with them. It may also have a negative effect on the conglomerate company, as any bad reviews are automatically linked to them, and any other subsidiary companies they own. Particularly in documentary films, it is important that the narrative is trustworthy and accurate, and that any facts and statistics used are reliable and completely accurate to avoid any misinterpretations or ideologies towards the audience. Opinions of the director may be represented in some films, however the main focus of a documentary is too avoid opinions of cast and crew, and to focus on the facts to educate and inform the audience. Sometimes a documentary may include the opinion of the general public, however this should always be supported or challenged by facts and statistics. 
During the making of Inside Out there were several ethical considerations, as Pixar had to creative an interesting narrative, that didn’t offend the children, and most importantly, the parents. When portraying Riley (main protagonist) as sad, it was important not to involve anyone of a different race or ethnic minority as the reason behind Riley’s sadness. If the reason behind Riley’s sadness was someone of a specific race or religion, it may imply that that specific race are bullies or unfriendly. This creates a false ideology and allows children to grow up with this false statement in their mind. Inside Out also must be careful with regards to the representation of each emotion; Inside Out is clever, as even though it teaches their target audience that it is okay to have emotions and to be sad and angry etc at times, they also demonstrate the potential consequences or results of each emotion. This clearly informs children that emotions are natural, however sometimes too much is unacceptable. Personally, I don’t think Inside Out have been very considerate with regards to people, especially children that suffer from depression, or those who are slightly overweight. However, these representations are so well hidden by technical, audio and visual codes that children are unlikely to see what Inside Out are implying. It is more common for their secondary target audience of parents (generally adults) to pick up on these small details that imply or help to enforce these particular negative/false ideologies, therefore Pixar get away with being ethical. By the majority of the characters being emotions and animated, there is no leeway for animal or child exploitation. With regards to discrimination linked to gender, sexuality or disability, there aren’t many considerations with this film; firstly, it is animated and rarely focuses on people, and secondly, when Riley is in contact with other people, there is no dialogue, therefore meaning that we don’t ever know their sexuality or any disabilities they may have. If Inside Out were to consider not discriminating against someone with a disability, they may use tokenism within a school environment, or somewhere where the general public are used in the background. Inside Out is not a documentary, however manages to balance opinions and arguments incredibly well. For example, the narrative suggests to children that change (either in locations, schools or friendship groups) is negative, and never an improvement on life. However, throughout the narrative, after Riley is feeling sad we always are directed to previous happy memories, to show that sometimes change makes you appreciate your previous situations and you can still be happy after change. 
Throughout Inside Out there is one specific negative stereotype that I believe is badly portrayed: the representation of sad (or depressed) people. 1 In 10 children and young people aged 5-16 suffer from a diagnosable mental health disorder and over 8,000 children under the age of 10 suffer from severe depression (youngminds.org, 2013). This is a huge amount, and may increase as a result of films with similar ideologies. The character sadness is represented as lazy, boring and incredibly negative- even though it is unlikely for a child to see so deeply into this ideology, it will convince the child that when they are sad, they are everything that sadness is also, mainly worthless. Over a period of time, subconsciously, children may believe these ideologies so much (following the hypodermic needle model) that eventually they bring themselves down, and end up being one of those 8,000 who are depressed before they’ve even reached the age of 10. This stereotype implanted into a child’s mind limits their own thought and may result in them bullying other children when they are sad, or even simply passing on these false ideologies to others. If this stereotype is never challenged throughout their adolescent years, as an adult it may develop further and cause further discrimination in to those with mental health illnesses, and become a never-ending battle for those suffering. 
There are several legal issues that are important for film makers to consider, as they need to stick to laws/rules and regulations to not only attract audiences, but to also to comply with the law. Rules and regulations are put in place to influence our behaviour, and if not followed have punishments such as fines, arrests and cautions.  Other legal issues include copyright- this is not only with regards to material from other media, but also any other names, music or pictures. Trespassing is also copyright of intellectual property and ideas within similar locations, therefore anyone using land or property not belonging to them must gain permission from the owner. Although there are copyright issues with regards to logos and images etc, there is also an issue with trademarks. For example, any brand logos or images within the film (such as clothing brands) must also gain permission for use within shots and footage. If somebody is wearing clothing that is branded, and the company have not got permission to broadcast it, they can be sued or punished. This will have a major effect on the company as not only may they lose money/profit, their reputation may also decrease, therefore decreasing profits of future media. For both copyright/trespassing and trademark, you can receive clearance status’s to demonstrate approval. There are also several laws that have been created with regards to film making to protect actors, general people and animals. 
As a result of the genre of Inside Out (animation) I don’t believe there would be many legal issues when making the film with regards to seeking permission for locations etc. However, like in any animated film, this allows room for copyright of sound effects and music used throughout the film. Even though the sound director (or his crew) will have been responsible for creating some sounds specifically for the film, there are some sound effects and specifically music that existed before the film was made, therefore the producer of Inside Out will have had to get clearance for use. As Disney is the conglomerate company they produce their own music and sound effects to use in their productions, and between the subsidiary companies. This means they don’t have many legal issues to contend with, if anything they copyright their work so other companies can use it.  Again, as the film is animated, it is less common for them to use any brands or trademarks, therefore no permission is required.  Every time Disney (or one of their subsidiary companies) create a character or idea or music, they copyright it so that other companies cannot use any ideas or anything related to their products. This not only allows them to create products for merchandising to create more profits, but also means that any ideas used in other companies media products can be analysed, and if in any way at all they are related to a Disney copyrighted item, they can sue the other company. This also creates more money, therefore improving Disney’s success; however it is done so quietly that nobody is really aware of it. Disney is such a big company that nobody questions their decisions or wants to legally challenge them, as they may end up losing money themselves. In my opinion, hardly any legislation acts would affect Inside Out, as the film is animation; therefore there is no room for exploitation of children or animals. 
It is important for film makers to consider regulations as when the BBFC come to moderate it, any alterations or ethical/legal issues raised may delay the process of distributing the film. This will then delay the success of the film, as it will be released later, and audiences may be more interested in other films being released around the same time. Film makers must be aware of the Advertising Standards Authority (independent regulator for advertising within the media) as if not following regulations, a company may be sued or punished. The same applies to the Press Complaints Commission as complaints and cases that are given to the press to be investigated soon become global, therefore creating a bad name for specific companies. 
In conclusion, “ideologies are influenced by the media” (Althusser, 1988) as every item within the media demonstrates or creates a specific representation, either of individuals or of specific social groups. These ideologies may be false; however they still keep audiences entertained and hooked to the media, therefore creating profits as a result of audiences paying in to events like cinemas, DVD purchases and purchases of other merchandise produced by the company. Ethical and legal considerations are a huge factor of making a film, as otherwise the profits will fall, as discussed through this essay.  Lack of profit means lack of publicity and positive reputation, all factors which hugely contribute to the success of a company, especially those which are conglomerate. It is important for film makers to work alongside big companies which seek legal and ethical issues to ensure that production and distribution processes go as smoothly as possible. 
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